
PROVINCE TOWN NAME

Eastern Cape East London Markhum Lewis

Gauteng Randfontein Abram Sepotokele

Gauteng Faerie Glen, Pretoria Abrie Schutte

Gauteng Villieria, Pretoria Andre Andrews

Gauteng Carletonville Anita Schutte

Gauteng Randgate Bobby Hassen

Gauteng Wierda Park, Pretoria Natasha Drotsky

Gauteng Wierda Park, Pretoria Jean Drotsky

Western Cape Gordon’s Bay Cornelius Ferreira

Western Cape Wellington Yvonne Blaauw

Nielsen launches 
Smartstore in SA
Nielsen has added a new product solution to their Shopper 

toolkit – a creative and unique solution for retailers and 

manufacturers globally, helping them get closer to shopper 

behaviour.

The solution helps retailers measure, evaluate and optimise a range 

of retail concepts on sales and profit based on how target shoppers 

react at the moment of truth in any store format. It helps measure 

the effectiveness of point-of-sale merchandise (POSM) based on 

what shoppers see, think and do. 

Smartstore is designed to radically transform how the industry 

conducts shopper research today by creating a remarkably realistic 

and immersive simulation of a total store environment. Testing in 

a virtual environment eliminates the unnecessary risk of trial-and-

error execution, because things can be perfected thus providing 

retailers with cost, time and flexibility. 

Sue Temple, VP Global Product Development, Nielsen Consumer 

Insights Division says, “This solution has been put together 

using the latest virtual reality technology available and adapting 

it to create a unique, fully immersive shopper research and 

merchandising solution. We have partnered with our clients 

through our Smartstore development process in pilot projects over 

the last several months to make sure it meets their needs as we 

bring Smartstore to life. We are excited with today’s launch and 

hope this would drive greater insights into shopper behaviours at 

the moment of truth and build collaborative partnership between 

retailers and manufacturers in South Africa.”

Smartstore builds a live environment, creating multiple scenarios 

helping in comprehensive analytics of shoppers experience (track 

shopper head, eye and feet movements, 3D heat maps, etc). This 

also drives affordable research costs for retailers through the 

attention-appeal-action framework, thus building confidence in 

commercial results and measurable ROI on research investment.

Nielsen South Africa Consumer Insights Director, Kim Reddy 

comments; “The beauty of this technology is that it allows us to 

custom build different scenarios, according to client specifications 

and their research needs. We can then observe shoppers as they 

shop in the ‘store’ and ask questions without any delay. We’re also 

able to create scenarios for modern, convenience and traditional 

trade store formats which make this solution highly relevant for the 

South African market.”

From left to right: Jean Drotsky, Yvonne Blaauw (winner) and  
Bobby Hassen at the 2018 Championship Boerewors finale

Best boerewors mom
Mom of two, Yvonne Blaauw from Wellington in the Western 

Cape, makes the best boerewors in South Africa. 

Blaauw (47) was recently announced the winner of the 26th annual 

Championship Boerewors competition and her recipe – South 

Africa’s number one boerewors – will be available in all Shoprite 

and Checkers stores nationwide from Friday, 14 September 2018.

“How amazing to win this competition,” exclaimed Blaauw. 

“I have been perfecting my boerewors recipe for as long as I can 

remember, so to know that it is the very best in the country is 

just incredible!” Along with the sought-after title of SA’s No.1 

Boerewors Champion, Blaauw has also won the grand prize of 

a brand new Toyota Hilux DC 2.8 GD-6 Raised Body Raider worth 

over R500 000.

Second and third place went to Jean Drotsky from Pretoria and 

Bobby Hassen from Randgate respectively. The top three each 

received gift hampers from sponsors Coca Cola and Wellington’s, as 

well as Shoprite and Checkers gift vouchers.

The top ten finalists of the 2018 Championship Boerewors 

competition competed at a “Braai in the Sky” where they impressed 

an independent judging panel of culinary experts from the South 

African Chefs Association (SACA), who were tasked with selecting 

this year’s number-one boerewors. 

Also present was ex-Springbok rugby player and boerewors 

enthusiast, Bakkies Botha. “Everybody says rugby brings people 

together, but I always say that boerewors brings people together.  

To me it represents passion, culture and tradition.” 

The top-10 finalists
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